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3. Creating employment
• In 2023–24, the travel and tourism sector in India generated 

approximately 84.63 million jobs (including both direct and indirect 
employment).

• Odisha is promoting a culture-based “Orange Economy” to generate 
employment through tourism and heritage-led development.

2. Lighthouse & Cruise 

Tourism

• In March 2026, the Government of India

announced the development of four

riverine lighthouses on the Brahmaputra

as tourism destinations featuring

museums, amphitheatres, cafeterias and

recreational facilities.

1. Contribution to GDP above world average

• Based on the India Tourism Data Compendium 2025
by the Ministry of Tourism, the sector contributes
5.22% to India’s GDP (total impact), with a direct
share of 2.72%. It also supports 13.34% of total
employment, with a direct employment share of
5.82%, reflecting its strong role in livelihood
generation and inclusive development.

• As per provisional National Accounts Statistics 2025
estimates, the tourism sector contributed Rs. 15.73
lakh crore (US$ 177.4 billion) to India's GDP. This
reflects the sector's strong economic role in India.

5. New policy rollout plan

• GST reduction on hotel stays under Rs. 7,500

(US$ 84.6) to 5% is expected to fuel growth in

the hospitality sector, boosting domestic travel

and helping India move towards a US$ 1 trillion

hotel industry contribution to GDP by 2047.

4. Higher investment

• Government of India has sanctioned 40 projects
amounting to Rs. 3295.76 crores (US$ 362 million) in
consultation with the State Governments on the given
parameters and have been funded by the Department of
Expenditure.

• Telangana's tourism sector attracted Rs. 15,000 crore
(US$ 1.69 billion) investments across 31 projects under
its new Tourism Policy (2025–2030). Initiatives include
developing tourism clusters and positioning Hyderabad
as a weekend tourism capital catering to IT
professionals' travel demand.

• India's tourism and hospitality sector poised to reach
nearly US$ 60 billion by 2028, driven by domestic and
international traveler spending expected to triple by
2034.

6. New visa reforms
• The E-Visa facility with ETA is currently available to

nationals of 172 countries for entry through 32 designated

international airports and six major seaports.

• Visa reforms include a significantly expanded Golden Visa

scheme, a five-year Green residency and new entry

permits, including one for job seekers. The new system

also offers additional benefits to sponsor family members.

Source: News Articles, India Tourism Data Compendium Report
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Source: Skift – FICCI March 2025 Report, News Articles, PIB, Boston Consulting Group, WTTC, Ministry of Tourism, 

Advantage India

► India is expanding its tourism portfolio
through mountain, eco-nature, turtle, and
bird-watching trails, and heritage
destination development to attract varied
global traveler segments.

► Events such as Bharat Parv and
International Tourism Mart highlight India’s
cultural richness, regional diversity, and
niche tourism offerings, strengthening the
country’s positioning across leisure,
spiritual, and experiential travel.

► The transformation of 15 archaeological
sites into experiential destinations and the
promotion of North-Eastern tourism are
enhancing India’s cultural landscape.

1. Diverse attractions
► Government initiatives like Swadesh

Darshan 2.0, PRASHAD, and CBDD are
strengthening tourism infrastructure through
sustainable destination development,
improved connectivity, and enhanced visitor
experiences across thematic circuits
nationwide.

► Union Budget 2026–27 focuses on thematic
tourism trails, Buddhist circuits, heritage site
revitalization, and the development of five
regional medical tourism hubs to position
India as a global tourism destination.

► In May 2026, the Telangana government
launched multiple tourism promotion
campaigns, including the “Timeless
Telangana” digital outreach initiative and the
“Prabhata Bheri” awareness campaign, to
enhance destination visibility and visitor
engagement.

4. Policy support

► Expansion of medical tourism hubs,

MICE promotion through the ‘Meet in

India’ strategy, and digital MICE

catalogues across 60+ cities are creating

new investment avenues and global

business travel opportunities.

► In April 2026, Nomura stated that India’s

hospitality sector has entered a “golden

cycle”, supported by sustained growth in

average room rates, strong investment

returns and attractive valuations.

3. Attractive opportunities
► WTTC has revealed that international

visitor spend in India reached a record Rs.
3,10,000 crore (US$ 36.05 billion) in 2024.

► India’s expanding middle class and young,
digitally engaged population are positioning
the country as a key driver of global leisure
travel growth, according to a report
published by BCG in June 2025.

► Indian hotels are tapping into the wellness
tourism boom, with wellness tourism
projected to be a US$ 1.3 trillion global
market by 2025. In India, wellness tourism
is growing strongly, driven by health
awareness and lifestyle shifts post-
pandemic, with a focus on wellness
packages that have boosted occupancy by
36% in some properties.

2. Robust demand ADVANTAGE 

INDIA

1 4

32

Note: BCG – Boston Consulting Group, WTTC - World Travel & Tourism Council, UDAN - Ude Desh ka Aam Naagrik
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Evolution of the Indian tourism and hospitality sector

▪ The National Tourism

Policy was

announced in 1982

▪ The Government

formulated a

comprehensive plan

in 1988 to promote

tourism.

▪ Various states in India

declared tourism as an

industry

▪ The Government

stressed on private-

public partnership in

the sector

▪ Government policies

give a fillip to the hotel

industry.

▪ A national policy on

tourism was

announced in 2002,

focusing on

developing a robust

infrastructure

▪ Online travel portals

& low-cost carrier

airlines gave a boost

to domestic tourism.

▪ e-Tourist Visa was

launched; a total of

2.93 million foreign

tourists arrived on the

e-Tourist Visa in 2019

registering a growth of

23.6%

▪ In November 2018,

India attained third

position in the world

tourism sector after

China and US.

▪ Travel and tourism

sector accounted for

8.0% of total

employment

opportunities in 2019.

Pre-1990 2000-05 2015-20201990-2000 2020 - 2026

▪ The influx of international

tourists in India is projected

to reach 30.5 million by

2028.

▪ In 2022, Indian tourism

offices overseas participate

in the major international

Travel Fairs & Exhibitions

including Arabian Travel

Market (ATM) in Dubai,

World Travel Market (WTM)

in London.

▪ In 2025, AI and digital
platforms are transforming
India's tourism sector by
enhancing visitor
experiences and optimizing
destination management.
The IIDP leverages AI for
personalized
recommendations, seamless
booking, and virtual toursNote: IIDP - Incredible India Digital Platform 
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Segments of tourism and hospitality

Source: Dun and Bradstreet’s Report on Tourism in India

Accommodation forms a base for the tourist’s exploration of the urban and non-

urban environments. It provides the opportunity for visitors to stay for a length 

of time to enjoy the locality and its attractions, while their spending contributes 

to the local economy. 

Since tourism involves the movement of people from their places of residence to 

the places of tourist attractions, transport is one of the major components of the 

tourism industry. To develop any place of tourist attraction, there must be proper, 

efficient, and safe modes of transportation.

Attractions are the places, people, events, and things that make up the objects of

the tourist gaze and attract tourists to destinations including natural and cultural

sites, historical places, monuments, zoos, aquaria, museums & art galleries,

architectural structures, theme parks, sports facilities, wildlife.

Responsibilities of travel agents include planning and selling transportations, 

accommodations, insurance, cooperating with clients to determine their needs 

and advising them appropriate destination, modes of transportations.

Developing tour packages, negotiating rates, customizing travel plans, providing

customer support, preparing tour budgets, researching and recommending travel

options.

Accommodation

Transportation

Attractions

Travel agents

Tour operators

Tourism and 

hospitality
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Emerging tourism and hospitality segments

Source: Skift research + FICCI - how to grow inbound tourism in India, India Tourism Data Compendium Report

1. Rural tourism
• Rural tourism in India is rapidly evolving

with government initiatives like Swadesh

Darshan focusing on infrastructure and

sustainable development, spotlighting

destinations such as Majuli, Khonoma,

and Pipili, and is projected to become a

significant part of the tourism industry in

the coming years.

2. Spiritual tourism
• Religious tourism in India contributes an

average spend of Rs. 3,02,728 (US$

3,470)* per traveler and remains a

significant segment of the tourism

economy.

• Age-wise Foreign Tourist Arrivals (FTAs) in

2024 indicate broad appeal across age

groups, with the highest shares from the

35–44 (20.67%) and 45–54 (20.24%)

segments. Significant contributions from the

55–64 and 65+ age groups suggest a

growing interest among senior travelers,

likely drawn by India’s wellness, heritage,

and spiritual tourism offerings.

3. Eco-tourism
• Projected to achieve a growth rate of 15.7% 

from 2019 to 2027, reaching a valuation of 

US$ 4.55 billion, India presents distinctive 

destinations, opportunities for wildlife 

exploration, and untouched natural areas of 

pristine beauty.

4. Luxury tourism

Luxury travelers have the highest average spend per

person as per the Skift-FICCI report at Rs. 3,52,656

(US$ 4,041)*, the total revenue generated by this

segment stands at Rs. 86,324 crore (US$ 10.1 billion)*.

The luxury travel market in India is expected to grow at

rate of 9.8% during 2024-30, reaching Rs. 10,73,785

crore (US$ 123.7 billion) by CY30.

7. Adventure tourism

• In April 2026, Rishikesh strengthened

its position as a leading adventure

tourism destination, attracting visitors

with activities such as river rafting,

bungee jumping and trekking.

6. Medical tourism

• The medical tourism sector in India is
valued at US$ 8.71 billion in 2025 and is
projected to nearly double to US$ 16 billion
by 2030 with a CAGR of 13.23%. India is
recognized for building a holistic medical
tourism ecosystem offering affordable and
high-quality care.

• The Union Budget 2026–27 introduced a
Scheme to Support States in establishing
five Regional Medical Hubs, aimed at
promoting India as a global destination for
medical and wellness tourism.

5. Heritage tourism
• Cultural and heritage tourism is the top

revenue generator as per the Skift-FICCI

report with an estimated potential of Rs.

1,87,179 crore (US$ 21.9 billion), attracting

59% of surveyed travelers.

• Variations in the customs, traditions and

philosophy ingrained behind each state of

India, heritage tourism is a potential

proponent for the upliftment of local

economies.

2

5

1

4
3

6

7

Note: * - Data as of February 2025, CAGR - Compound annual growth rate
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Rising contribution to India’s GDP
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Source: World Travel & Tourism Council’s (WTTC’s) Report, Economic Times

▪ Government initiatives, such as the 2047 Vision, aim to attract 100 million inbound tourists by 2047.

▪ India’s Travel & Tourism sector contributed Rs. 20,19,000 crore (US$ 249.3 billion) to the GDP in 2024, marking a 20% increase since 2019 and

making up about 6.6% of the country’s economy.

▪ The WTTC projects growth to Rs. 22,50,000 crore (US$ 268.7 billion) in 2025. By 2035, this sector is anticipated to almost double to Rs. 41,90,000

crore (US$ 501.1 billion), accounting for an estimated 10.9% of the national GDP.

▪ This growth is expected to be driven by tourism-related infrastructure developments such as smart mobility, high-speed rail, and airport

expansions, alongside the rise of small and medium tourism enterprises.

▪ Tourism has also become a key source of employment, supporting a record 46.5 million jobs in 2024 representing 9.1% of India’s total

employment. The WTTC projects this number to exceed 48 million in 2025 and approach nearly 64 million by 2035.

Note: GDP- Gross Domestic Product, F -Forecast, WTTC- : World Travel & Tourism Council

Total GDP contribution by tourism sector (US$ billion)
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Foreign arrivals post pandemic
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Source: Ministry of Tourism, News Articles 

▪ Indian airlines and hotels are progressively accommodating pet owners,
experiencing a notable surge in flight and accommodation bookings, which
have risen by double digits in FY25. Industry data indicates that pet-related
bookings for flights and hotels have increased year-over-year by between
26% and 43%.

▪ International Tourist Arrivals (ITAs) surpasses pre-pandemic levels and
expected to reach 20 million by 2025, domestic tourism remains a key driver,
with over three billion visits anticipated. Segments like MICE and luxury
tourism are also expected to expand, attracting high-spending tourists to
metropolitan and heritage sites and cities.

▪ In 2025 (January–December), Foreign Exchange Earnings (FEEs) revised
data from tourism in India stood at Rs. 2,76,831 crore (US$ 31.69 billion),
reflecting a steady inflow of international tourism revenues.

▪ India accounts for 1.5% of international tourist arrivals. According to the
World Travel and Tourism Council (WTTC) 2024-25 report, India is the
eighth largest tourism economy, contributing US$ 231.6 billion.

▪The G-20 Presidency will give India’s tourism sector an unparalleled
opportunity to highlight India’s tourism offerings and share India’s tourism
success stories on a global stage.

▪By 2028, Indian tourism and hospitality is expected to earn US$ 50.9 billion
as visitor exports compared with US$ 28.9 billion in 2018.

▪ In April 2026, the USA (14.28%), UK (11.04%) and Bangladesh (7.38%)
emerged as the leading source markets for foreign tourists visiting India.
Australia and Canada also remained key contributors, reflecting India's
diversified inbound tourism base.

▪Visitor experience is enhanced through capacity building and skill
development programs such as Capacity Building for Service Providers,
Incredible India Tourist Facilitator (IITF), Paryatan Mitra, and Paryatan Didi.

▪On October 31, 2025, Goa's tourism sector saw a 6.23% rise in tourist
arrivals during the 2025-26 season, with new international flights and
sustainable tourism policies boosting arrivals, as reported by the local
tourism minister.

Foreign tourists arriving in India (million)

CY25 (Revised Data January-December)
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Leisure Holiday and Recreation was the major purpose for 

foreign tourists

Source: World Travel & Tourism Council’s (WTTC’s) Economic Impact 2022, Ministry of Tourism, *January to September 2025

▪ During July–September, India received around 1,44,000 foreign tourist arrivals for medical purposes, reflecting steady demand for affordable
healthcare and wellness services. Asia & Pacific and Africa remained key contributors, highlighting India’s growing position as a global medical tourism
destination.

▪ The Ministry of Tourism, India, has undertaken the ‘NamasteIndia’ Campaign, intending to encourage International visitors to travel to India.

▪ In April 2026, India recorded 5.34 lakh Foreign Tourist Arrivals (FTAs), reflecting continued international travel demand across leisure, business and 
diaspora segments. Leisure travel accounted for the largest share of arrivals at 35.6%, highlighting India’s growing appeal as a global tourism 
destination.

▪ Indian overseas travel data shows a sharp uptick in leisure travel by Indians abroad, with leisure travel making up 42.52% of foreign departures by 
Indians in 2024. This underscores leisure travel as a growing segment, both inbound and outbound, for India.
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Domestic consumers to lead growth

83%

17%

Domestic spending

Foreign visitor spending

Source: News Articles

88.85%

11.15%

Domestic spending

Foreign visitor spending

Note: F- Forecasted

Share of Tourists by Expenditure (2024) Expected share of tourists by expenditure (2028F)

▪ In April 2026, Delhi remained India's largest international gateway, handling 39.2% of foreign tourist arrivals, followed by Mumbai (18.5%). Major
metro airports continued to play a crucial role in facilitating inbound tourism and strengthening international connectivity.

▪ In 2024, domestic visitor spending reached Rs. 15,50,000 crore (US$ 185.60 billion), 22% higher than 2019 levels. This is projected to rise further
to Rs. 16,80,000 crore (US$ 200.17 billion) in 2025, fueled by younger demographics, higher disposable incomes, and a stronger post-pandemic
preference for local exploration.

▪ International visitor spending in India rose to Rs. 3,10,000 crore (US$ 36.80 billion) in 2024, up from Rs. 2,80,000 crore (US$ 33.10 billion) in 2019
and is projected to reach Rs. 3,20,000 crore (US$ 37.47 billion) in 2025.

▪ Domestic travel is anticipated to further increase to US$ 405.8 billion by 2028F.

▪ India as a 360-degree destination was promoted by the Ministry of Tourism to the international travel industry through participation in major 
international travel exhibitions like Arabian Travel Mart, Dubai and World Travel Market, and London, etc.

▪ Domestic tourism has become the cornerstone of India's hospitality growth, contributing nearly 88% of total tourism spending. Urban Indians 
increasingly prefer shorter, experience-led breaks like wellness and adventure tourism. This regional travel focus is expanding new markets in 
Tier-II and Tier-III cities and driving infrastructure development.
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Major companies across segments

Source: Respective company website

Company Segment
Revenue

(US$ million)
Other major players

Online booking Yatra.com, cleartrip.com

Hotel ITC, Oberoi, Marriott

Tour operators Raj Travels, Kesari Tours

593 783 978 1,043

FY23 FY24 FY25 FY26

716 834 1002 1142

FY23 FY24 FY25 FY26

636 

870 969 
980 

FY23 FY24 FY25 FY26

The value of the travel and tourism sector's contribution to the Indian economy in 2022 was Rs. 15.7 lakh crore (US$ 190 billion), according to figures

from the World Travel & Tourism Council (WTTC).
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Notable trends in the tourism industry in India…(1/2)

3. Cruises
• Anticipated growth in cruise passenger traffic from 0.4

million to four million by 2032 signifies a substantial rise

in economic potential, soaring from US$ 110 million to

US$ 5.5 billion.

• River cruise tourism on India’s National Waterways

witnessed strong growth, with the number of cruise

voyages increasing from 371 in FY24 to 443 in FY25,

reflecting rising demand for inland waterway tourism.

1. Lighthouse Tourism

• In FY24 alone 75 dedicated lighthouses

attracted an impressive 16 lakh visitors, a

rise of more than 400% footfall of tourists

from four lakhs in 2014.

• As of September 2024, over 10 lakh visitors

had been recorded, with more than 5,00,000

tourists visiting the lighthouses between April

and June 2024. This reinforces the vision of

transforming these iconic maritime

landmarks into vibrant tourist hotspots, as

outlined by Prime Minister Mr. Narendra

Modi.

5

4

3

2

1

2. Wellness tourism/ 

Staycation
• The global wellness tourism market is valued

at US$ 954.14 billion in 2024 and is expected

to grow to US$ 2,054.9 billion by 2034, at a

CAGR of 7.97%.

• Age-wise Foreign Tourist Arrivals (FTAs) in

2024 indicate broad appeal across age groups,

with the highest shares from the 35–44

(20.67%) and 45–54 (20.24%) segments.

Significant contributions from the 55–64 and

65+ age groups suggest a growing interest

among senior travelers, likely drawn by India’s

wellness, heritage, and spiritual tourism

offerings.

• A joint report by the Ministry of Tourism and

NITI Aayog estimates wellness tourism alone

could contribute US$ 18 billion to India's GDP

by 2030, highlighting growth in specialized

tourism segments.

5. Camping sites
• Promotion of camping sites have been

encouraged with adequate

acknowledgement of its adverse effects on

the environment.

• The revenue of India’s camping market is

projected to reach Rs. 6,346 crore (US$

742.54 million) by 2025. It is further

expected to grow at an annual rate of

14.32% between 2025 and 2030, taking the

market volume to Rs. 12,393 crore (US$

1.45 billion) by 2030.

• The Ministry of Tourism has created a

policy for development and promotion of

caravan and caravan camping parks.

4. Adventure

• India aims to turn the adventure tourism

to US$ 800 billion market by 2047.

• The Odisha government signed MoUs

with the Indian Mountaineering

Foundation and the Aero Club of India to

strengthen safety standards and promote

investment in adventure tourism. The

launch of the ‘Go-Adventure’ portal aims

to streamline licensing, boost ease of

doing business, and position Odisha as a

leading adventure tourism hub in eastern

India.

Source: Incredible India, Economic Times, News sources, KPMG- Heal in India: Catalyzing medical and wellness tourism for a healthier global future, Statista
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Notable trends in the tourism industry in India …(2/2)

3. Intercity cab and bus

• As per redBus India BusTrack Report 2026, India’s

intercity bus industry recorded 147.19 million passenger

journeys and a gross ticketing value of Rs. 142.16 billion

(US$ 1.63 billion) during October 2025–March 2026,

reflecting strong travel demand across the country.

2. Airlines

• India’s domestic aviation sector carried 1,669.46 lakh passengers during January–
December 2025, reflecting a 3.48% annual growth over the previous year. The
steady rise in air travel highlights improving domestic tourism demand supported
by better connectivity and rising discretionary spending. Growth in passenger traffic
is expected to further strengthen regional tourism and support the expansion of
leisure and business travel across the country.

• In the last five years, the number of airline passengers increased from 60 million in
2013-14 to 145 million, and 400 million passengers are expected to travel by 2027.

1. Hotels
• As per JLL’s Hotel Investment

Trends in India 2025 report, hotel
investment activity in India
increased by 67% year-on-year to
Rs. 4,933 crore (US$ 567 million)
across 28 transactions in
CY2025, reflecting strong
investor confidence in the
hospitality sector.

• The Indian hotel market, including
domestic, inbound, and outbound,
was estimated at ~US$ 32 billion in
FY20 and is expected to reach ~US$
52 billion by FY27.

• GST reduction on hotel stays under
Rs. 7,500 (US$ 84.6) to 5% is
expected to fuel growth in the
hospitality sector, boosting domestic
travel and helping India move
towards a US$ 1 trillion hotel industry
contribution to GDP by 2047.

4. Travel Agents

• India’s travel market was US$ 75 billion

in size pre-pandemic, expected to cross

US$ 125 billion by FY27.

• Travel booking channels would

continue to be dominated by the

presence of agents, whose market

share is expected to be maintained at a

consistent 50%+ between FY20-27,

translating into a cumulative booking

value of US$ 65 billion in FY27.

*DGCA: Directorate General of Civil Aviation

1

2 3

4

Source: Incredible India, Economic Times, News sources, RedBus Report
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Strategies adopted…(1/3)

MULTIPLE CHANNELS

▪ With the help of Adobe solution suite, the Ministry of Tourism will now be able to engage effectively with
visitors across web and social channels and measure engagement, to deliver real time personalized
experiences for each visitor, based on their interest and travel persona.

▪ Online travel firm MakeMyTrip has rolled out a channel/platform to help offline travel agents digitalize their
operational processes and improve customer services.

PROMOTION OF DOMESTIC TOURISM

▪ At least 50 destinations will be selected and developed as a complete package of tourism, announced by the
Union Minister for Finance & Corporate Affairs Ms. Nirmala Sitharaman. These destinations will be selected
through challenge mode using an integrated and innovative approach while the focus of development of
tourism would be on domestic as well as foreign tourists.

▪ The Union Budget for 2024 places significant emphasis on promoting domestic tourism. Union Minister for
Finance & Corporate Affairs, Ms. Nirmala Sitharaman announced plans to provide interest-free loans to states
aimed at enhancing tourism within their respective regions.

▪ In 2023, Government urged states to establish a “Unity Mall” in their state capital or the busiest tourist
attraction to promote and sell “One District, One Product”, GI items and other handicraft items.

▪ Indian Railways to introduce Bharat Gaurav Deluxe AC Tourist Train under ‘Ek Bharat Shrestha Bharat’
Scheme that is in line with the Government of India initiative “Dekho Apna Desh” to promote domestic tourism.

▪ Sector-specific skilling and entrepreneurship development will be dovetailed to achieve the objectives of the
‘Dekho Apna Desh’ initiative.

SPIRITUAL TOURISM

▪ India offers a plethora of spiritual destinations due to diversity of religions, cultures, and languages.

▪ Prime Minister Mr. Narendra Modi stated that the "Ganga Pushkarala Yatra," undertaken by the Bharat
Gaurav Tourist Train, starting from Secunderabad Railway Station, Telangana, and passing through revered
cities like Puri, Kashi, and Ayodhya, will enhance spiritual tourism in India.

Source: PIB

Note: SOPs - Standard Operating Procedures, B&Bs - Bed and Breakfasts
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Strategies adopted…(2/3)

DATA ANALYTICS AND ARTIFICIAL INTELLIGENCE

▪ Data collection can be beneficial for travel businesses to gain a deeper knowledge of their customer base

and potential audiences, which can then inform personalized offerings, deliver important tailored news

and ensure a smooth and seamless experience customized to their specific needs.

▪ In 2022, IRCTC introduced AskDISHA 2.0, an Artificial Intelligence and Machine Learning based Chatbot

to promote tourism by answering queries pertaining to various travel related services and even help

users perform various transactions like end-to-end ticket booking, and more.

4

DEKHOAPNADESH WEBINAR

▪ The Ministry of Ministry of Tourism launched a series of webinars under the “Dekho Apna Desh” 

Scheme to maintain a dialogue and introduce the citizens to the history, culture, cuisine, heritage, 

architecture, etc.

▪ The webinars include glimpses of the culture, heritage, handicrafts, and cuisine of the destinations, in 

addition to the tourist spots. Concepts of Responsible Tourism, Sustainable Tourism, Accessible 

Tourism.

5

Source: PIB

Note: SOPs - Standard Operating Procedures, B&Bs - Bed and Breakfasts

M-VISA

▪ A special type of Visa is launched by the Government of India in 2014 to cater to the medical tourism 

industry, Indian e-Medical Visa.

▪ Medical Visa has been introduced, which can be given for specific purposes to foreign travellers coming

to India for medical treatment. ‘E-Medical Visa’ has also been introduced for 166 countries.

6
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Strategies adopted…(3/3)

SAATHI INITIATIVE

▪ In 2020, the SAATHI initiative with the Quality Council of India was launched to assist the hospitality

industry to ensure safety and hygiene for tourists and the workforce.

▪ This initiative is aligned with Aatmanirbhar Bharat to sensitize the industry on the COVID regulations,

and the Government announced Aatmanirbhar Bharat Package vide which Rs. 3 lakh crore (US$ 36

billion) collateral-free automatic loan has been made available for MSMEs. The loan will have a four-

year tenure and a 12-month moratorium.

7

ONE STOP SOLUTION

▪ With a view to facilitating and extending support to foreign tourists, the Ministry had set up a portal

‘Stranded in India’ to disseminate information regarding the services that helped tourists get

information/details of State / UT Tourism Departments and Regional offices of Ministry of Tourism.

10

Source: PIB

Note: SOPs - Standard Operating Procedures, B&Bs - Bed and Breakfasts

LIGHTHOUSE TOURISM

▪ The Government of India has identified 78 lighthouses in the country as centres of tourism, which are in

the first phase of Public Private Partnership (PPP).

8

TOURIST FACILITATOR CERTIFICATION

▪ The Ministry of Tourism has introduced the Incredible India Tourist Facilitator (IITF) to provide online

training and accreditation of the Tour Facilitators through a centralized PAN India e-learning module.

▪ The first ever IITF Basic Course online exam was conducted in February 2021 for which result was

announced in March 2021 for 2,230 successful candidates.

9
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Growth drivers for the tourism market

4. POLICY SUPPORT

▪ The FY27 Ministry of Tourism

Budget, with an allocation of Rs.

2,335 crore (US$ 253.8 million),

prioritizes investments in

infrastructure, connectivity, skill

development, and the promotion of

international tourism to enhance

India's tourism sector.

▪ An amount of US$ 30.25 million has

been allocated for the PRASHAD

Scheme aiming for the holistic

development of selected pilgrimage

destinations in the country.

1. RISING FDI 

▪ Cumulative FDI equity inflow in the

Hotel and Tourism industry is Rs.

1,22,558 crore (US$ 19.07 billion)

during the period April 2000-March

2026. This constitutes 2.42% of the

total FDI inflow received across

sectors.

▪ Andhra Pradesh is expected to

announce major tourism

investments, including a Foreign

Direct Investment (FDI) MoU worth

Rs. 1,860 crore (US$ 209.77

million), projected to create 12,500

new jobs.

3. GROWING DEMAND

▪ In May 2026, Radisson Hotel Group announced plans to expand its

portfolio in India to 157-160 hotels with up to 19,500 keys by the

end of 2026. The expansion reflects the group’s continued focus

on India’s growing hospitality market, supported by strong

development activity across metro as well as tier-II and tier-III

cities.

▪ By 2029, India’s tourism sector is expected to reach Rs. 35 trillion

(US$ 488 billion) with a growth of 6.7% and accounting for 9.2% of

the total economy.

2. INFRASTRUCTURE

▪ The Government of India is boosting tourism during the Amrit Kaal

through digital initiatives like the revamped Incredible India Content

Hub, nationwide promotions, and enhanced global outreach via

Indian Missions abroad.

▪ In April 2026, the Delhi government announced plans to develop a

tourism and cultural hub under the ‘One State: One Global

Destination’ initiative with an investment of Rs. 500 crore (US$

57.5 million). The project, proposed across nearly 200 acres in

Kanjhawla, aims to promote tourism, creative arts, literature and

local culture while creating a globally competitive tourism

destination in the national capital.

1

2 3

4

Source: Make in India, DPIIT
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Rising income and changing demographics boosting demand

Note: MICE - Meetings, Incentives, Conferences and Exhibitions, WTTC - World Travel & Tourism Council

Source: WTTC, News Articles

▪ India has a robust domestic market which could soften the impact as
compared with nations that rely largely on international tourists.

▪ Real GDP is likely to grow by 7.8% in Q1 of FY26 vs. 6.5% in Q1 of
FY25. By 2030, India is set to become the world's third-largest
economy with a projected GDP of US$ 7.3 trillion.

▪ WTTC is forecasting another record-breaking year for India’s Travel &
Tourism sector with its economic contribution set to reach over Rs.
22,00,000 crore (US$ 257.40 billion) in 2025, whilst employment in the
sector is expected to reach more than 48 million.

▪ As per the latest data released by the Ministry of Statistics and
Programme Implementation (MoSPI), India’s per capita income is
estimated to increase to Rs. 2,43,803 (US$ 2,759.8) in FY26 from Rs.
2,25,896 (US$ 2,671.4) in FY25, reflecting a growth of 7.9%.

▪ India’s tourism and hospitality revenues are projected to cross Rs.
5,15,483 crore (US$ 59 billion) by 2028, with domestic tourism driving
growth.

▪ Domestic visits are expected to rise from 2.5 billion in 2024 to 5.2
billion by 2030, while spending could nearly triple to Rs. 33,95,000
crore (US$ 388.58 billion) by 2034.

▪ In FY26, international passenger traffic increased by 4.2% to 80.64
million passengers, while domestic passenger traffic rose by 1.4% to
339.45 million passengers.

▪ As of 2025, branded hotels account for only 11% of total supply, with
luxury hotels earning 117% higher revenue than upscale and 298%
more than midscale properties, indicating strong growth opportunities.

▪ Weddings, MICE tourism, and premium Food & Beverage revenues
remain key growth drivers, with destination weddings generating
significant income for luxury hotels.

▪ Infrastructure expansion with 220 new airports planned by 2025 and
rapid hotel chain expansion are strengthening India’s position as a
high-value global tourism destination.
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Tourism policies and initiatives boosting the industry… (1/9)

▪ Ministry of Tourism launched the Swadesh Darshan Scheme to promote the country's integrated development of thematic tourist circuits.

▪ The Ministry of Tourism launched the Swadesh Darshan Scheme to develop theme-based tourist circuits, sanctioning 76 projects. Upgraded

to Swadesh Darshan 2.0 (SD 2.0), it targets sustainable tourism, selecting 57 destinations for development, with States/UTs preparing plans

accordingly.

Swadesh Darshan

▪ National Mission on Pilgrimage Rejuvenation and Spiritual, Heritage Augmentation Drive (PRASHAD) launched by the Ministry of Tourism

as a Central Sector Scheme with the objective of integrated development of the identified pilgrimage and heritage destinations.

▪ The Prime Minister Mr. Narendra Modi inaugurates and unveils 52 tourism sector projects valued at over Rs. 1,400 crore (US$ 168.5

million) under the Swadesh Darshan and PRASHAD Scheme.

▪ Since its launch in January 2015 and Ministry has sanctioned 37 projects in 24 states with an estimated expenditure of US$ 146.4 million

and a cumulative amount of US$ 82.2 million has been released for these projects

PRASHAD

Source: Union Budget

Note: National Mission on Pilgrimage Rejuvenation and Spiritual, Heritage Augmentation Drive

▪ Ministry of Tourism launched the National Integrated Database of Hospitality Industry (NIDHI) scheme in 2020 serving as a common

repository of data about unclassified tourist accommodation units in the country and assists States/UTs to develop policies and strategies for

promotion and development of tourism at various destinations.

▪ This scheme helps tourists to find information on places for accommodation at any destination, assess the carrying capacity of various

destinations, assess requirements for skilled human resources, facilitate preventive action and place adequate safety measures.

NIDHI 
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Tourism policies and initiatives boosting the industry… (2/9)

• Ministry of Tourism has partnered with the Quality Council of India (QCI), to assist the Hospitality Industry in their preparedness to continue 

operations safely and mitigate risks arising out of the COVID-19 pandemic through an initiative called SAATHI (System for Assessment, 

Awareness and Training for Hospitality Industry).

• A hotel/unit goes through the SAATHI framework and agrees to fully follow the requirements wherever applicable possible, and a self-

certification is issued. Self-certified Hotel/units attend webinars to clarify doubts through live interactions.

• If Hotel/unit desires, they may undertake site-assessment based on SAATHI framework through QCI accredited agencies and an 

assessment report with opportunities for improvement is shared with the assessed unit.

SAATHI INITIATIVE

▪ MDA Scheme launched by the Ministry of Tourism for the revival and revitalization of domestic tourism sector.

▪ As per the modified guidelines of MDA dated November 28, 2020, financial support will be extended to the tourism service providers for

undertaking the promotional activities within the country such as participation in domestic travel fairs, participation in tourism related,

participation in road shows in different regions of the country and for online promotion of tourism destinations and products, tour packages in

the domestic market.

▪ Apart from this, financial support will be extended to tourism departments of State Governments/UT Administrations for undertaking the

promotional activities within the country.

MARKET DEVELOPMENT ASSISTANCE

Source: Union Budget, News Articles

▪ Ministry of Tourism organized a National Conference of DGs/IGs of Police Department of the State/UT Administration on October 19, 2022,

at New Delhi to implement the uniform Tourist Police Scheme at pan India level.

▪ In April 2026, the Gujarat government announced the establishment of dedicated tourist police stations in Gir Somnath, Devbhumi Dwarka

and Dang to enhance visitor safety and improve tourist services.

Tourist Police
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Tourism policies and initiatives boosting the industry…(3/9)

▪ Ministry of Tourism launched a 24x7 toll-free multilingual tourist information helpline in 12 languages to facilitate and assist domestic and

foreign tourists in terms of information relating to Travel in India and to provide a sense of safety and security.

▪ Ministry of Tourism had also formulated a set of guidelines in 2012 on “Safety and Quality Norms on Adventure Tourism” as “Basic Minimum

Standards for Adventure Tourism Activities”

▪ Government has set up Nirbhaya Fund, being administered by the Department of Economic Affairs, Ministry of Finance, which can be

utilized for projects specifically designed to improve the safety and security of women.

Safety and Security Initiatives 

▪ An investment-linked deduction under Section-35 AD of the Income Tax Act is in place for establishing new hotels under the 2-star category

and above across India, thus permitting a 100% deduction in respect of the whole or any expenditure of capital nature.

▪ In September 2025, the GST Council reduced the GST rate on hotel room tariffs up to Rs. 7,500 (US$ 84.89) per night to 5% without input

tax credit, while maintaining an 18% rate for tariffs above Rs. 7,500 (US$ 84.89), aiming to enhance India's competitiveness as a tourism

destination.

Tax Incentives

Source: World Travel & Tourism Council, Union Budget 

▪ With the ‘Jail Tourism’ policy, launched in 2019, Tihar Jail in the national capital Delhi, was one of the first to invite tourists.

▪ On January 26, 2021, the Prison Department of Maharashtra launched its jail tourism initiative starting with more than 150-year-old

Yerawada Central Prison in Pune.

Jail Tourism Initiative
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Tourism policies and initiatives boosting the industry…(4/9)

▪ The Ministry has set up Hospitality Development & Promotion Board to monitor and facilitate hotel project clearances/approvals.

▪ ITB India is a premier annual three-day B2B travel trade show and convention designed to connect global partners with the dynamic Indian

travel market, taking place from September 2 to 4, 2025, at the Jio World Convention Centre in Mumbai.

Special Boards & Webinars

▪ E-Visa facility with Electronic Travel Authorization (ETA), is presently available to nationals of 167 countries for entry through 30 designated

international airports and six major seaports.

E-tourist Visa

▪ The Indian Railway Catering and Tourism Corporation (IRCTC) announced a Bharat Darshan Special Tourist Train which will take tourists to 

major destinations in the country and learn about India’s heritage and culture.

Bharat Darshan Tourist Train

Source: World Travel & Tourism Council, Union Budget
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Tourism policies and initiatives boosting the industry…(5/9)

There is stiff competition among tourism boards from across the country to woo domestic travellers, with an increasing number of people opting

for local destinations. Key recent developments by state tourism departments are as follows:

Jammu & Kashmir:

▪ In February 2026, the Jammu & Kashmir government reported spending over Rs. 76 crore (US$ 8.7 million) on tourism promotion during

FY25 and FY26 (till January 2026). The initiatives included digital marketing campaigns, participation in national and international travel

marts, promotion of the Shri Amarnath Ji Yatra, and investments in winter sports infrastructure to enhance tourist footfall across the Union

Territory.

▪ The Travel Agents Association of India (TAAI) launched the national campaign “Let’s Visit J&K” in mid-2025 to revitalise and boost tourism

in Jammu and Kashmir.

▪ In mid-2025, Jammu and Kashmir Chief Minister Mr. Omar Abdullah committed to upgrading tourism infrastructure and boosting visitor

confidence, highlighting projects like the Gulmarg gondola and the world’s highest railway bridge.

Uttarakhand:

▪ In June 2025, the Indian Hotels Company Limited (IHCL) partnered with the Government of Uttarakhand and other stakeholders to establish

a state-of-the-art hospitality skill-training centre in Nainital aimed at empowering local youth with industry-relevant training and promoting

inclusive growth in the region’s tourism economy.

▪ In March 2025, Prime Minister Mr. Narendra Modi called for transforming Uttarakhand into a year-round tourism destination by eliminating

the off-season and promoting diverse seasonal attractions, highlighting initiatives like the Kedarnath and Hemkund ropeways to enhance

accessibility and boost the state’s economy.

▪ In 2025, Mr. Harshal Dilwali, CEO of Clarissa Group, highlighted tourism as a rising pillar of Uttarakhand’s economic development,

emphasising the sector’s potential to create jobs, attract investments, and support sustainable growth through enhanced infrastructure and

diversified offerings.

Kerala:

▪ The Kerala government has rolled out unique social media campaign where participants could win holiday packages at the lowest possible

prices.

▪ In August-September 2025, Kerala’s Kadamakkudy Tourism offers a special Onam cruise exclusively for Indian visitors, featuring backwater

tours, authentic local cuisine, and island adventures to celebrate the harvest festival.

State Initiatives to Promote Tourism

Source: World Travel & Tourism Council, Union Budget, News Articles



29

Tourism policies and initiatives boosting the industry…(6/9)

State Initiatives to Promote Tourism

Source: News Articles

Kerala:

▪ In 2025, Kerala plans to revolutionise work and travel tourism by introducing the ‘Startup Pod,’ a unique integrated workspace and travel 

experience aimed at attracting remote workers and entrepreneurs to blend productivity with leisure.

▪ In August 2025, Kerala's Wedding and MICE Conclave concluded in Kochi on August 16 with industry stakeholders calling for a dedicated policy 

framework to position Kerala as the country's foremost destination in this fast-growing segment, with the three-day event (August 14-16) 

generating 6,623 business meetings and highlighting the need for MICE Promotion Bureaus in major cities starting with Kochi.

▪ Announced in August 2025, the Kerala government has launched a 4% interest loan scheme under its women-friendly tourism initiative, in 

collaboration with the Kerala State Women’s Development Corporation and the Responsible Tourism Mission, to support women entrepreneurs in 

the tourism sector

▪ On July 8, 2025, Kerala’s Tourism Minister Mr. P.A. Mohamed Riyas announced that the State will implement a Gender Inclusive and Women-

Friendly Tourism Policy, developed with the Kerala Responsible Tourism Mission Society and UN Women India, to support newcomers especially 

women in tourism, building on a 2022 initiative where 17,631 women had joined with enterprises such as tour units, homestays and souvenir units; 

the policy includes gender and safety audits, completed in six centres and 68 tourism spots, and will provide guidelines for participation, safety, 

workplace practices, and inclusive infrastructure

▪ On 28 May 2025, Kerala’s Department of Tourism issued an Expression of Interest for certified helicopter operators to launch heli-tourism services 

connecting key destinations such as Kochi, Thekkady, Munnar, Kumarakom, Vagamon and Bekal under the Cabinet-approved heli-tourism policy 

of December 2024.

Tamil Nadu:

• Tourism revenue in Tamil Nadu’s TTDC surged fivefold from Rs. 49.11 crore (US$ 5.6 million) in FY21 to Rs. 243.31 crore (US$ 27.8 million) in 

FY24, propelled by significant increases in both domestic and foreign arrivals.

• On July 19, 2025, Chennai Metro Rail Limited (CMRL) initiated feasibility studies and issued EOIs for ropeway-based transport systems in key 

Tamil Nadu tourist destinations including a proposed 2 km aerial link connecting Mahabalipuram’s new bus terminal to the Shore Temple and 

similar projects under consideration for Ooty and Kodaikanal as part of the state’s budget-backed tourism infrastructure boost.
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Tourism policies and initiatives boosting the industry…(7/9)

Tamil Nadu

▪ In the Union Budget 2025–26 budget presented on March 14, 2025, Tamil Nadu earmarked Rs. 12,984 crore (US$ 1.48 billion) for the

transportation sector and announced the establishment of a new airport in Rameswaram to enhance connectivity and boost tourism.

▪ In August 2025, the Tamil Nadu Tourism Development Corporation identified seven new sites including Poondi reservoir, Kolli Hills and Yelagiri

for adventure and eco-camping tourism and issued EOIs to develop facilities such as tents, glamping huts, tree houses and activities like

ziplining, rock climbing and water sports under sustainable practices.

▪ By August 2025, Tamil Nadu had recorded 306 million domestic tourist arrivals in CY 2024, up from 286 million in CY 2023, and is targeting at

least 5% YoY growth in inbound tourism to reclaim its top-ranked status by 2030, with a focus on ASEAN markets and a Rs. 100 crore (US$

11.4 million) budget allocation for developing lesser-known destinations.

Gujarat

▪ In March 2026, the Gujarat government approved tourism development projects worth Rs. 28.68 crore (US$ 3.12 million) to strengthen spiritual

and heritage tourism across the state. The initiatives include the development of Harshad Mata Temple, upgrades at Uparkot Fort in Junagadh,

restoration of the historic Gandhi Ashram in Godhra, and support for the cultural promotion of the Dang Darbar 2026 festival.

▪ On August 20, 2025, Gujarat’s Tourism Minister Mr. Jayantilal Shah chaired a road-show summit in Ahmedabad attended by over 150 tour

operators to showcase the state’s heritage circuits, eco-tourism packages and new infrastructural offerings aimed at boosting inbound and

domestic travel.

Andhra Pradesh

▪ In May 2026, the Andhra Pradesh government launched the year-long “Holiday in Andhra Pradesh” campaign to position the state as a leading

tourism destination in India.

▪ On August 19, 2025, Andhra Pradesh Tourism Minister Mr. Kandula Durgesh submitted detailed project reports worth Rs. 270 crore (US$ 31

million) to Union Minister of Tourism, Mr. Gajendra Singh Shekhawat, including proposals for a Rs. 103 crore (US$ 11.8 million) Cultural Centre

in Lepakshi, a Rs. 99.87 crore (US$ 11.4 million) Experience Centre in Lambasingi, and Rs. 77.32 crore (US$ 8.8 million) Tent Cities near

Buddhist Circuit sites, with strong support assured for preserving cultural heritage and boosting tourism.

▪ In July 2025, Andhra Pradesh Tourism Authority partnered with Justa Hotels and Resorts to develop boutique and premium hospitality projects

across the state, aiming to enhance tourism infrastructure beyond pilgrimage sites by leveraging Justa’s expertise in hotel development,

management, and marketing.

State Initiatives to Promote Tourism

Source: World Travel & Tourism Council, Union Budget, News Articles
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Tourism policies and initiatives boosting the industry…(8/9)

Maharashtra

▪ In May 2026, the Maharashtra government announced plans to develop 100 tourism sub-circuits across the state with an investment of Rs.

2,500 crore (US$ 271.7 million) over the next five years. The initiative aims to strengthen tourism infrastructure, promote heritage, pilgrimage

and culinary tourism, and generate employment through balanced regional tourism development.

▪ The Government of Maharashtra has announced an investment of Rs. 250 crore (US$ 27.6 million) to rejuvenate and develop 50 tourism

destinations across the state. The initiative focuses on upgrading infrastructure, enhancing visitor amenities and promoting sustainable tourism

practices. The project aims to strengthen Maharashtra’s positioning as a global tourism hub by showcasing its cultural heritage, natural

landscapes, and eco-tourism potential.

Odisha

• The Odisha government signed MoUs with the Indian Mountaineering Foundation and the Aero Club of India to strengthen safety standards and

promote investment in adventure tourism. The launch of the ‘Go-Adventure’ portal aims to streamline licensing, boost ease of doing business,

and position Odisha as a leading adventure tourism hub in eastern India.

State Initiatives to Promote Tourism

Source: World Travel & Tourism Council, Union Budget, News Articles
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Tourism policies and initiatives boosting the industry…(8/9)

Source: World Travel & Tourism Council, Union Budget, News Articles

▪ In 2021, Ministry of Road Transport and Highways announced a new scheme, under which any tourist vehicle operator may apply for an “All

India Tourist Authorization/Permit” through online mode.

▪ The scheme came into effect from April 1, 2021.

▪ The new rules for permit will promote tourism across various states of the country and thereby growing revenue of the State Governments.

All India Tourist Vehicles Authorisation and Permit Rules, 2021

▪ India has formalized air bubble arrangements with 17 countries, including Afghanistan, Bahrain, Bhutan, Canada, France, Germany, Iraq,

Japan, the Maldives, Nigeria, Oman, Qatar, the UAE, Kenya, Bhutan, the UK, and the USA.

▪ In 2021, India signed an air bubble agreement with neighboring island nation of Sri Lanka under which international flights between the two

nations would be allowed to operate.

Air bubble

▪ In the 2024 interim Budget, Union Minister for Finance & Corporate Affairs, Ms. Nirmala Sitharaman allocated Rs. 2,449.62 crore (US$

294.8 million) to the tourism sector, a 44.7% increase from the previous fiscal year. This marks a positive change from the 2023 Union

Budget's initial allocation of Rs. 2,400 crore (US$ 288.8 million) , later revised to Rs. 1,692.10 crore (US$ 203.6 million).

▪ An app will be developed covering all relevant aspects of tourism. States will be encouraged to set up Unity Malls in State Capital as the

most prominent tourism centres to promote One District One Product, GI products, handicrafts and products of other States.

Strengthening the Hospitality & Tourism Industry
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Continued growth in investments in the tourism sector

Collective Government spending on tourism 

(US$ billion)

Capital investments in the tourism sector (US$ billion)
▪ In May 2026, the Andhra Pradesh government announced plans to attract Rs.

20,000 crore (US$ 2.17 billion) in tourism investments by 2029 through its

Tourism Policy 2024–29, positioning tourism as a key driver of economic growth

and employment generation.

▪ The Hotels' Association of India (HAI) stated that the hospitality and tourism

sector anticipates generating 50 million direct and indirect employment

opportunities in the next 5-7 years.

▪ MakeMyTrip revealed a partnership with the Department of Tourism, Madhya

Pradesh, and redBus to boost tourism in the region, aiming for sustainable

development and positioning Madhya Pradesh as a premier destination.

▪ Mahindra Holidays & Resorts India Ltd (MHRIL) intends to invest around Rs,

4,500 crore (US$ 541.6 million) over the next three to four years, aiming to

double its room capacity to 10,000.

▪ Oberoi Realty, a real estate developer, has partnered with Marriott International,

a global hospitality leader, to develop two Marriott properties in Mumbai.

▪ Under the National Monetisation Pipeline (NMP) 2.0, the Government of India

has proposed the redevelopment of Hotel Ashok and Hotel Samrat in New Delhi

through PPP-based private sector investment. The project aims to modernise

existing hospitality assets, with Hotel Ashok targeted for FY27 and Hotel Samrat

for FY30. The initiative is expected to enhance tourism infrastructure while

attracting long-term investment into India’s hospitality sector.

▪ India has emerged as Marriott International’s hotspot in the Asia Pacific region

excluding China (APEC), as it celebrated a milestone year in 2025 with 99 hotel

signings and over 12,000 rooms added.

▪ India's hotel market is shifting to rate-led growth supported by infrastructure 

expansion and growing domestic tourism. The sector attracted US$ 340 million 

in hotel transactions in 2024, making India the second-largest hotel investment 

market in Asia Pacific, with over 690 new hotel projects underway.​

Source: World Travel & Tourism Council’s Economic Impact, News Articles
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Growth in arrivals through e-Medical visa

3,75,000

4,63,725 

2019 2024

Source: Ministry of Tourism, News Articles

▪ The Government of India launched the e-Visa on November 27,

2014, and subsequently e-Tourist Visa was initially introduced for 46

countries. As of December 2025, e-visa facility has been extended

to the nationals of 172 countries for entry through 33 designated

international airports, 16 major Indian seaports and 2 land ports.

▪ The Indian government has expanded the e-Medical Visa scheme,

allowing medical treatment (excluding organ transplants) with a stay

of up to six months.

▪ In 2024, India issued 4,63,725 medical visas, a significant increase

from 3.75 lakh in 2019. Even during the COVID-19 pandemic, 1.52

lakh medical visas were issued.

▪ Additionally, India issued 173 AYUSH visas, 221 AYUSH e-visas,

and 17 AYUSH attendant visas in 2024 to support wellness tourism

under traditional medicine systems like Ayurveda and related

practices.

▪ The e-Medical Visa, along with other visa liberalizations and

initiatives like dedicated airport assistance, has contributed to over

6,10,000 medical tourism arrivals in 2023.

▪ The visa scheme supports nationals from over 160 countries with

triple-entry and extended stay provisions.

▪ These visa facilitation efforts are part of the broader government

strategy under the Heal in India initiative to promote India as a

medical and wellness travel destination.

▪ The e-Tourist Visa is part of the e-Visa facility which includes an e-

Business Visa, e-Conference Visa, e-Medical Visa and e-Medical

Attendant Visa.

▪ India’s medical tourism market, valued at US$ 7.7 billion in 2024, is

projected to reach US$ 16 billion by 2030. The sector has seen

significant private investment inflows and plans to add 34,000 new

hospital beds by 2029, enhancing capacity for international patients.

CAGR 

4.35%

Growth in arrivals through e-Medical visa
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Opportunities

OPPORTUNITIES
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Leading states/UTs in terms of tourists

Uttar Pradesh - Attracted 480.14 million tourists in 2023

Domestic Tourists: 478.53 million

Foreign Tourists: 1.61 million

Major attractions - Taj Mahal, Agra Fort, Fatehpur Sikri, and 

Sarnath

Rajasthan - Attracted 180.75 million 

tourists in 2023

Domestic Tourists: 179.05 million

Foreign Tourists: 1.7 million

Major attractions - Mysore Palace, 

Hampi, Coorg, and Jog falls

Maharashtra- Attracted 164.75 million 

tourists in 2023

Domestic Tourists: 161.36 million

Foreign Tourists: 3.39 million

Major attractions - Ajanta and Ellora 

Caves, Shirdi, Ashtavinayak, and Matheran

Source: Ministry of Tourism

Tamil Nadu - Attracted 287.18 million tourists in 2023

Domestic Tourists: 286.01 million

Foreign Tourists: 1.17 million

Major attractions - Meenakshi Temple, Brihadeeswarar Temple, 

Yelagiri Hills, Hogenakkal Falls, and Vivekananda Memorial

Gujarat - Attracted 181.51 million 

tourists in 2023

Domestic Tourists: 178.07 million

Foreign Tourists: 2.81 million
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Airlines industry set to fly higher

▪ Growth in low-cost airlines is expected to lower ticket fares and increase connectivity. Low-cost airlines will

give access to more planes, allowing airlines to provide more daily flights, new routes, and more connections

on high-frequency routes.

▪ As of April 2025, 625 UDAN routes have been operationalized, connecting 90 airports (including two water

aerodromes and 15 heliports) across India.

▪ More than 1.49 crore passengers have benefited from affordable regional air travel under UDAN.

Low-cost airlines 

Source: Skift, Economic Times, PIB

▪ The market is likely to become more competitive due to the entry of an increasing number of international

flight operators expected to offer improved services to tourists. JVs such as Air Asia and Tata SIA is already

serving the Indian skies.

▪ Players like Etihad and Vistara have entered the country in the last few years.

Increase in international 

flight operators

▪ India is planning to build 50 new airports in the next five years starting 2025.

▪ The government is also planning to establish Delhi as a global aviation hub within the next two years starting

2025.

Increasing number of 

airports

▪ India’s Union Budget FY26 has allocated Rs. 2,335 crore (US$ 253.8 million) to boost its tourism sector,

focusing on improving infrastructure, skill development, and travel facilitation through measures like

developing 50 top tourist destinations, offering MUDRA loans for homestays, enhancing connectivity.

Higher investments

▪ In FY26, passenger traffic at Indian airports reached 420.09 million, registering a 1.9% year-on-year growth

compared to 412.09 million passengers in FY25.
Higher passenger traffic
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Key Industry Contacts
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Key industry contacts

Agency Contact Information

Federation of Hotel & Restaurant 

Associations of India (FHRAI) 

B-82, 8th Floor, Himalaya House, 

23, Kasturba Gandhi Marg,

New Delhi - 110001 

Phone: 91-11- 40780780

Fax: 91-11- 40780777

E-mail: fhrai@fhrai.com

Website: https://www.fhrai.com/

Hotel Association of India (HAI)

B 212-214, Som Dutt Chamber-I,

Bhikaji Cama Place, New Delhi - 110 066

Phone: 91-11-2617 1110/14

Fax: 91-11-2617 1115 

E-mail: info@hotelassociationofindia.com

hai@hotelassociationofindia.com

Website: http://www.hotelassociationofindia.com/

mailto:fhrai@fhrai.com
https://www.fhrai.com/
mailto:info@hotelassociationofindia.com
mailto:hai@hotelassociationofindia.com
http://www.hotelassociationofindia.com/
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Glossary

▪ Direct contribution: Spending on accommodation, transportation, attractions and entertainment

▪ Indirect contribution: Travel and tourism investment spending, and Government collective travel and tourism spending 

▪ Induced contribution: Spending of direct and indirect employees

▪ GOI: Government of India

▪ CAGR: Compound Annual Growth Rate

▪ Rs.: Indian Rupee

▪ US$: US Dollar

▪ Wherever applicable, numbers have been rounded off to the nearest whole number
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Exchange rates

Exchange Rates (Fiscal Year) Exchange Rates (Calendar Year)

Year Rs. Equivalent of one US$ 

2004-05 44.95

2005-06 44.28

2006-07 45.29

2007-08 40.24

2008-09 45.91

2009-10 47.42

2010-11 45.58

2011-12 47.95

2012-13 54.45

2013-14 60.50

2014-15 61.15

2015-16 65.46

2016-17 67.09

2017-18 64.45

2018-19 69.89

2019-20 70.49

2020-21 73.20

2021-22 74.42

2022-23 78.60

2023-24 82.80

2024-25 86.47

2025-26 88.37

2026-27* 94.38

Year Rs. Equivalent of one US$

2006 45.33

2007 41.29

2008 43.42

2009 48.35

2010 45.74

2011 46.67

2012 53.49

2013 58.63

2014 61.03

2015 64.15

2016 67.21

2017 65.12

2018 68.36

2019 69.89

2020 74.18

2021 73.93

2022 79.82

2023 82.61

2024 84.49

2025 87.16

2026* 92.66

Source: Foreign Exchange Dealers’ Association of India

Note: *- Until May 2026
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Disclaimer

All rights reserved. All copyright in this presentation and related works is solely and exclusively owned by IBEF. The same may not be reproduced,

wholly or in part in any material form (including photocopying or storing it in any medium by electronic means and whether or not transiently or

incidentally to some other use of this presentation), modified or in any manner communicated to any third party except with the written approval of

IBEF.

This presentation is for information purposes only. While due care has been taken during the compilation of this presentation to ensure that the

information is accurate to the best of IBEF’s knowledge and belief, the content is not to be construed in any manner whatsoever as a substitute for

professional advice.

IBEF neither recommend nor endorse any specific products or services that may have been mentioned in this presentation and nor do they assume

any liability, damages or responsibility for the outcome of decisions taken as a result of any reliance placed on this presentation.

IBEF shall not be liable for any special, direct, indirect or consequential damages that may arise due to any act or omission on the part of the user

due to any reliance placed or guidance taken from any portion of this presentation.


	Slide 1
	Slide 2: Table of Contents
	Slide 3: Executive summary
	Slide 4
	Slide 5: Advantage India
	Slide 6: MARKET OVERVIEW
	Slide 7: Evolution of the Indian tourism and hospitality sector
	Slide 8: Segments of tourism and hospitality
	Slide 9: Emerging tourism and hospitality segments
	Slide 10: Rising contribution to India’s GDP
	Slide 11: Foreign arrivals post pandemic
	Slide 12: Leisure Holiday and Recreation was the major purpose for foreign tourists
	Slide 13: Domestic consumers to lead growth
	Slide 14: Major companies across segments
	Slide 15: RECENT TRENDS AND STRATEGIES
	Slide 16: Notable trends in the tourism industry in India…(1/2)
	Slide 17: Notable trends in the tourism industry in India …(2/2)
	Slide 18: Strategies adopted…(1/3)
	Slide 19: Strategies adopted…(2/3)
	Slide 20: Strategies adopted…(3/3)
	Slide 21: GROWTH DRIVERS
	Slide 22: Growth drivers for the tourism market
	Slide 23: Rising income and changing demographics boosting demand
	Slide 24: Tourism policies and initiatives boosting the industry… (1/9)
	Slide 25: Tourism policies and initiatives boosting the industry… (2/9)
	Slide 26: Tourism policies and initiatives boosting the industry…(3/9)
	Slide 27: Tourism policies and initiatives boosting the industry…(4/9)
	Slide 28: Tourism policies and initiatives boosting the industry…(5/9)
	Slide 29: Tourism policies and initiatives boosting the industry…(6/9)
	Slide 30: Tourism policies and initiatives boosting the industry…(7/9)
	Slide 31: Tourism policies and initiatives boosting the industry…(8/9)
	Slide 32: Tourism policies and initiatives boosting the industry…(8/9)
	Slide 33: Continued growth in investments in the tourism sector
	Slide 34: Growth in arrivals through e-Medical visa
	Slide 35: OPPORTUNITIES
	Slide 36: Leading states/UTs in terms of tourists
	Slide 37: Airlines industry set to fly higher
	Slide 38
	Slide 39: Key industry contacts
	Slide 40
	Slide 41: Glossary
	Slide 42: Exchange rates
	Slide 43: Disclaimer

